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Virksomhedsfakta

* 2,5 milliarder mennesker bruger dagligt Unilevers produkter
« €53,7 milliarder i omsaetning i 2017

« “Emerging markets” udger 58% af forretningen

« 13 brands med omsatning over €1 mia. om aret

 161.000 medarbejdere

e 47% af vores ledere er kvinder




Unilever har bidraget til udvikling af FN’s 17
baeredygtighedsmal.

® 2012: Vores administrerende direktgr, Paul Polman, var en del af FNs panel

e 2014: Unilever koordinerede udviklingen af et Post-2015 Business Manifesto

e 2015: FN's Generalforsamling vedtog dagsordenen for baeredygtig udvikling i 2030
e 2016: CEO Paul Polman blev en del af FNs ambassadgrs gruppe

e 2017: Unilever var medgrundlaegger af Kommission for Erhverv og Baeredygtig
Udvikling i 2016, der resulterede i lanceringen af en rapport i 2017, Better Business,

Better World.
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Hvad betyder »\; &..
begrebet bae‘redygtlghed’7 i

"En baeredygtig udvikling eren udvikling; ~ T w
der opfylder nutidens behov uden at saette
kommende generationers muligheder for
at opfylde deres behov pa spil”

Brundtlandkommissionens oprindelige definition
af begrebet ‘baeredygtig udvikling” fra 1987.







Hvorfor er en baeredygtighed udvi
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Kunderne eftersporger baered




33%

PURCHASE
SUSTAINABLY

94%

POTENTIAL
MARKET FOR
SUSTAINABLE

BRANDS

21%

DON'T PURCHASE

SUSTAINABLY
BUT OPEN
TO DOING SO :
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En baeredygtig forretningsmodel er mulig

men kraver omhyggelig nedbrydning af de overordnede
baeredygtighedsmal
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UNILEVER SUSTAINABLE LIVING PLAN

Unilevers strategi for baeredygtig vaekst.

Reducere
miljgpavirkninger
med

Forbedre
levevilkarene for

Forbedre sundhed og
velvaere for mere end

1 MILLIARD 1/2 MILLIONER
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UNILEVER SUSTAINABLE LIVING PLAN

IMPROVING HEALTH REDUCING ENHANCING
AND WELL-BEING ENVIRONMENTAL LIVELIHOODS

FOR MORE THAN IMPACT FOR

1BILLION § "1/2 MILLIONS

HEALTH AND HYGIENE GREENHOUSE GASES

WATER OPPORTUNITIES FOR WOMEN

WASTE INCLUSIVE BUSINESS

SUSTAINABLE SOURCING
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4 WATER MANAGEMENT

(RESOURCE AND ENVIRONMENTAL MANAGEMENT)

Same aspects cf water management are covered by Unilever's Respansible Scurcing Pelicy for farms.

4.1 Improving water use and water use efficiency (excluding irrigation]

F34

Drzin management

Drains must be constructed in such a way that soil erosion is
minimised during drainage [e.g. running across slapas, lining with
wegetation or hard surfaces). Drains must discharge inte riparian
areas rather than directly into surface waters, or diffuse discharge/
protected discharge must be arrangad.

Expecied

Watar infrastructure

Ensure water infrastructure is in good working condition by
inspecting taps, water supply pipes, water iroughs, drainage chan-
nels and receiving waterways regularly, and ensure rapid repairs
whan leaks ara found. Whera necessary protect pipes from frost
damage.

Expected

Reduction in water use, including
re-use of water [excluding irrigation]

Water use in washing-down animal housing and yard areas should
be reduced by scraping or sweeping floors before washing down,
using high-pressure hosas, or re-using wash down water from food
preparation areas.

Leating

Type of criterion

Explanation

Water retention

In areas where high wind speeds are encountered, use windbreaks
or cover crops to reduca water (and soil] loss. Wind brezks should
also be used to protect livestock from extreme weather.

Leating

Mandarary

Mon compliance with these require-
meants is unacceptable to Unilever

Expectad

Originally classified as must in
SACZ010. A reguirement that is
expacted to be complied with and
for which non-compliance is accept-
able only for 3 certain proportion of
requirements.

F40

Sustainable withdrawal [abstraction)
of water

Tick which applies [F&0a - F40c).

Fila. Nowater withdrawal. Note - if you irrigate or are involved in
animal husbandry. this option is not available toyou.

F40b. Legal Compliance. If itis necessary to have a licence or
parmit to extract the volume of water you use, the licence must have
baan obtainad, and the volume of water stated on tha licance must
not have been exceeded

Mangarory

F4llc. If no licence er permit is required, there must be evidence
that current rates of abstraction are acceptable to relevant author-
ities [e.g_in the form of metered dalivery and paymants through a
national distribution scheme, or there has been advice from water
authorities or a relevant cansultant that current rates of abstraction
are acceptablal.

Expeced

F&1

Equable distribution within the
catchment

Water harvesting and withdrawal are monitorad. and systems are in
place to try, as far as practicable, to meet the needs of local commu-
nities, other water usars, as well as wildlife and ecosystams in the
catchment. If there are Land Care or Catchment Management Plans
available, thesa should be compliad with.

Leating

Leading Originally classified as should in
SACZ010. These have the potential
to become obligatory reguirements
[expected] in the future.

Business
Ervironmeant
Peopla

ﬂ Farmer criterion
Supplier criterion

F42

No use of water bodies as waste
dumps

Neither you ner your workars ever dispose of inappropriate mate-
rials [swch as oil, CPPs, CPP packing or containers, medicines,
animal manure| in rivers, streams or other surface or ground water.

Mandarory

F43

Protecting water bodies from pollu-
tion by sewage and wash water

Surface and ground water must be protectad from direct and indirect
pallutian. Toilsts, water usad far cleaning milking parlours, and
livestock yard washing-water must not discharge directly into water-
coursas but discharged at a sufficient distance to avoid any infiltra-
tien through sail into watercourses and watar tables. If it is naces-
sary for livesteck to cross watercourses, the crossing points must be
made of hard materials to minimise riverbank erosion into the water.
Machinery must not bawashed directly in streams or rivers.

Expecied

Fh&

Protecting water bodies from pollu-
tion by agricultural activities

Losses of nutrients, CPPs and agricultural soil to water must be
inimi: as must the over ication of nutrients on land adja-
cent to, or draining into, watercourses,

Expecied

F43

Buffer zanes

Buffer zones adjacent o streams, rivers, wetlands, ponds and other
water bodies are planted, maintained or restored, preferably with
native species. Please tick whichever applies, F45a or 45b.
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Marine
Stewardship
Council

™

1995

Conservationists from WWF and representatives from consumer goods giant Unilever meet to discuss what they could do
to curb the problem.

1996

A statement of intentD}| , co-signed by WWF and Unileveris issued.

1997

The MSC is officially launched as an independent non-profit organisation. ‘Principles and Criteria for Sustainable Fishing’
are drafted.
L —



UNILEVER SUSTAINABLE LIVING PLAN: PROGRESS IN 2017

our positive social impact. business.*

The Unilever Sustainable IMPROVING HEALTH gy 2020 we will hel the By 2030 our goal is to ENHANCING By 2020 wewill

Lving Plansets outto AND WELL-BEING Iammm'fmh;&mré ot RAPACT By V'RONMENTAL it enfronmena LIVELINOODSFOR ~ cnhanc the hethoods

Pt bR FORMORE THAN  imerovetheir heath andwell-being anduseof ur products wegrow b, Coment
fom i vrommeral 1/2 i MILLIONS -

Our Plan has three big goals

o achieve, underpinned Contributing t ributing to the & Dewelopment G

by nine commitments and

targets spanning our social,

emvironmental and
aconomic performance
across the value chain.
We will continue towark

with others to focus on those

areaswherewe can drive
the biggest change and

support the UM Sustainable

Development Goals.

More detail on our progress

can be found in our online
Sustainable Living Report
F07 atwww.unilever.com/
sustainable-1i -

HEALTH AND
HYGIENE

By M20wewill help more
than a billion people to
improve their health and

hygiene. Thiswill help
red he incidence of

[ife-threatening diseases
like diarThoea.

O 801 miLLon
people reached by

& Inchildren's ioa cream

@ Inmara ice cream products.

GREENHOQUSE
GASES

Our products’ fecyde:

ifecycle by 2030.

O +9%’

ml'qreeﬂumseg& impact
per consumer use has
increased by around

9%* simce 2010%

from enengy from our
factories will be ator
below 2008 Lo

volumes.

@ Mew factories

WATER

Our products inuses
Halve the water. ted
with the consumer use of
our products by 2020.*

+
©-2%
‘ourwater impact per
consumer use has reduced
by around 2% since 2000

Dur manufacturing:

By 2020 water abstraction
by our global factory
networkwill be at or
bedow 2008 levels d
significantly higher
volumes.

O -39%'

reduction inwater

WASTE

Dur products:
Halve thewaste associated

with the disposal of our
products by 2020

0-29%

Dur manufacturing

By 2020 total waste sent
for disposal will be at or
below 2008 levels despite
significantly higher

@ Increase recycled contant

& Tackle sachetwaste

Sustainable palm oil +

w[5]

INCLUSIVE
BUSINESS

By 2020 we will have a
positive impact on the lives
of 5.5 million people.

716,000

smallholder farmers and

1.6 miLLioN

OPPORTUNITIES
FOR WOMEN

By 2020wewill empower
5millionwomean.

©1,259,000"

@ Builda gender- balanced

oyt abstraction per tonne arganisationwith a focus.
i -47 /0 of production since 2008 @ Paperandboand an management +
O reduction in COs from ® Soptesnsandsoyols @ Pramote ety for warmen
through handw ashing energygerﬂmnmnf ® Teat |n|:Dmr£mn|I|eswherewe
o production since 2008 aparate &
Provide safe drinking water @ Frui .E:‘i‘w
i e g @ Improve [velihoods of
& e essto f E::r““ .“15::'7“ saliheies farmers ¢
R — Expand apportunities in ® I o
al health tail valua chain + mprove incomes:
P — @ g et sbllsries
—_— | r of
@ Helpimprove skin healing @ Sunflower oil . I;_nplemtulglﬁuldlng - . ,’é‘..ﬁﬁﬁﬁipﬁélm”ﬂn
— @ Rapaseadoil inciplas an Business a ‘aurvals chain
- Reduo';:vfsie from Hurnzn Righes +
@ Feduce salt levels cewaler use n manufacturing: @ Dairy Courca 1006 o1
manufacturing process: @ Zeronon-harardous B —— L) rca o
Saturated fat: @ Maw factarias waste w landfil & Fairtrade Ben & Jarry's \?\l"llhnurllemsﬂe'ﬁ in ling
Reduce saturated fat P —_— N e 5
g |mmﬂse“u;';,mla Beumrarbmwsmvem Retuce waler use i the laundry ® Mowfcicties ® Cagefreeeggs Searcing Fabicy
fatty arids precess. @ Reusable, recyciable © Incresse sustainable © Create iramawork for fair
@ Reduce saturated fatin L] SDUFUNUGMFDT ® Products that usa less 3&3[{19&'@."; sourcing af office materials |:Dmpansat +
water
moare products [ ] Snur\:e it ebectricity - ® hed I'I'g loyes health,
& Removetrans Rec!nole[v\uheruseln uce packaging nulrlllunm well-being
® Reduce sugar L] E}"g;;’rh:ﬁm fram o Recycle packaging: [ ] He\l:'lu:esnmplzl:elnjurles KEY
Raduce calories: @ Maka surplus energy L ] Ircr&:selr_\:g;lmgard and accidents t .
available o communities

Durerwiranmental targats are
a par cansumar

@ Achieved by target date
@ On-plan for target date:

use” basis. This means a singlae

- 8 e =4, portian or serving ol 3
 Prandenesliy ssing ‘Reduce GHG from washing # Elminatz PYC ® Off plan far target date product.
infarmation @ Felormulation R ——— ® % achieved by target date + In sovenwater-scarce countries

@ Reduce GHG from
transport

@ Reduce GHG from

rafrigeration

® Reduce energy
consumgtion in gur offices

@ Reduce employes traval

@ Recycle, reuss, reomvar

® Reduce paper consumption

@ Eliminate papar in
processes

rapresanting around half tha
world's popalation.

o In 2017 around 370 M0 werman
accessed intiathes undar both
Dppartunitios for Wizman and
Inclusive Busingss.

+ Pricawatarhcusal Pl
axmaed. For datails are th b
of preparation, soe www.Lrilover.
cam
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Vi overholder
tidsplanen for

0%

af vores mal
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Eksempler fra norden - Unilev
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Vores produkters COZ-belastning gennem forsyningskaeden

2% Transport
26% Ravarer 3% Fremstilling og salg

1% Bortskaffelse/
68% Kundeanvendelse genvinding




Hvordan kan Unilever hjzelpe
dig med at blive mere baeredygtig

Vores veerktgjer:

— Klimavenlig mad & — C02-beregner &
Tips og opskrifter til et mere Se, hvordan forskellige madvarer
klimavenligt kekken pavirker dit CO2-aftryk

CO2-beregneren kan findes her:
https://www.unileverfoodsolution.dk/inspiration-til-kokke/klimasmart/CO2-beregner.html|

H

Hogea |

— Madspildsreducering

Reducer dit madspild, og
gq dit overskud vha. vores
madspildsapp

- Wise Up On Waste.




‘ Sok ingrediens O\ ‘

e I S

Abborre Fryst rodspitta Gos
4
<L
Hoki Halleflundra Kapkummel
Lax, fryst Maksill

Pangasius Rodspatta Sej
silt Tonfisk, fryst  Tonfisk, farsk

324

COZ%-utslapp (kg)
lika
23 km

recept 10 Serv.
100C g Lax, farskz24kg X

ATERSTALL
JAMFOR
SPARA SOM PDF

‘ Sg@g ingrediens O\ ‘

Kad, vildt & fars x

Flank steak Hakkebof  Hakket fars (S0%
okse, 50% svin)
Hakketked  Hakket lammeksd Hakket
(70% okse. 30% lammeksd, halal

viml

Hakket oksekdd Hakket oksekod, Hakket okseksd,
forstegt halal

Hamburger Kadboller Lam

v

Oksehgjrebsboffer  Oksekad

2392

CO,-udslip (kg)
lig
170 km &

Opskrift 10 serv.
m g Oksefilé 23 92 kg coz *

NULSTIL
SAMMENLIGN
GEM SOM PDF




Ris

recept 10 Serv.

x

[1000 g Ris 480 kg coz

0,65

CO,-utslapp (kg)
lika
4km o

recept 10 Serv.

|| 000 g Pasta 0.65 kg C02

%

0,20

CO,-utslapp (kg)

lika

1km &5

Potatis

recept 10 Serv.

‘ [1000 g Potatis, skalad 0.20 *
kg €CO2

0,18

CO,-utslapp (kg)
lika
1km &5

recept 10 Serv.

|1ODD g Potatis, ra med x
skal 0.18 kg €02

5’29
&

A

¥
5,00 J

e

-

KRt
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MISOBAGT LAKS MED NUDEL-
SALAT OG SOJAMAYONNAISE

Miso fremstilles af gaerede sojabenner og anvendes normalt i dashi, japansk bouillon, og i
misosuppe. Her harvi i stedet anvendt den som tilbehar til laks. Til laksen serveres en lun
nudelsalat samt en cremet sojamayonnaise.

INGREDIENSER
10 personer

1300g laksefilet
400g miso
20g KnorrP

Krydderip
4 limeblade
150 ml vand

Nudelsalat

400g glasnudler
100g olie

15g Knorr Professiol

Krydderipuré Hvidlog
200ml Hellmann's Sesame

Soy Vinaigrette
g salt
3 salatleg, strimler
400g friske
edamamebenner

Mayonnaise
12g  japansksoja
4g hvidvinseddike

Til servering

10 limebade

20g  frisk koriander,
finthakket

15g  sesamfrp

Metodik

1.Varm ovnen til 100°. Lag Laksen pd en smurt
bageplade Blend miso, Knorr Professional
Krydderipuré Ingefaer og limeblade. Tilsat
vand, s du opndr en cremet konsistens, og
daek oversiden af laksen med misoblandingen.
Bag laksen i ovnen til enindre temperatur
pd 49°.

2. Nudelsalat: La2g nudlerne i bled i varmt
vand i 5 minutter. Hald derefter vandet fra.
Rer olie, Knorr Professional Krydderipuré
Hvidleg, Hellmann's Sesame Soy og salt
sammen. Vend nudlerne med leg, benner
og dressing.

3. Sojamayonnaise: Rer Hellman's Real
Mayonnaise, soja og eddike sammen.

4_Servering: Anret laksen og pynt med lime,
koriander og sesam. Server med nudel-

STEAMBUNS (BAO)

Dette er en variant af de kinesiske dampede bred mantou. Fyld f.eks.

disse boller med stegt svineked gravad laks eller andet vegetarisk fyld.

INGREDIENSER
24 skt

330g malk
159  aktivtergar
720g hvedemel

709 sukker

10g salt

4g bageputver

L idt madolie til
pensling

VO

Metodik

1. Varm malken og Milda Flydende Stege
80 % op til ca. 40 grader.

2. Sigt de terre ingredienser ned i en mellem-
stor skal, og pisk derefter blandingen hurtigt
med et piskeris, 53 det bliver godt blandet.

3. Saet dejkrogen pa din dejmixer, og start
med at rere dejen pa lav hastighed. Tilsat
langsomt de terre ingredienser, en skefuld
ad gangen.

4. Lad dejen 2ltes i 10 min.

7. Lad bollerne have i

30 minutter.

8.Varm vandet op i en stor

gryde, til det koger. Laag
i mellemtiden bagepapir
pa kokkenbordet, og klip
en cirkel ud til kurven i
din dampkoger. Formen
behever ikke vare
superpracis.

9. Stil en plade med papir

ved siden af komfuret. Stil
forsiatiat dampkogeren

,ﬁ Food
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Hvordan kan jeg bidrage til et
mere baeredygtigt samfund?

S W \ o

‘ Kb v Av SHLIGE TIPS KLIMAVENLIGE TIPS
VALG EFTER SZASON h HELLERE KARTOFLER

END RIS 0G PASTA.

Ravarer fra drivhus forurener miljget,
og kun fa af disse opvarmes med
vedvarende energi. Veelg grentsager,
rodfrugter og frugt, der dyrkes i
det fri. Netop nu.

E R|sdyrkn|ng og pasta er dyre i
miljgregnskabet. Kartofler fra lokale
~ avlereerbedstfor miljget. -

d P
.“’(

g -
:;‘ KLIMAVENLIGE' TIPS

" KLIMAVENLIGE TIPS

VLG DE RETTE RAVARER

Oksekﬂd_er—en%{de til stor CO2-udledning,—
sa prev at reducere maengden af okseked

pr. portion. Et bedre alternativ: Vaelg ked
-~ fravildt eller fjerkrae. Det giver diget
bedre klimaregnskab.

— Her finder du flere klimavenlige tips

https://www.unileverfoofsolutions.dk/inspiration-til-kokke/klimasmart.html|

"3 FISKERFINT

i 'Fisk er godtpa mange mader - og de

udger oftesten mindre belastning for

miljget. Detskader jo heller ikke, hvis der
ogsa ligger en god fiskerhistorie bag.

KEIMAVENLIGE TIPS

§ /ERTESUPPE EREN VINDER a
Alle beelgplanter erklimavenli ige. Og dtnfar i
%

e Py, |

masser af protein fra dem. Sa det erikké
B alene sundt og billigt at spise begnner, linser
y og erter — det er ogsa godt for mlljcaet_ ‘4

KLIMAVENLIGE TIPS

REDUCER DIT MADSPILD

Madaffald er spild-af.ressourcer.Ogdet - -
er let at gere noget ved. Du kan nemt se,

hvordan du kan reducere madspild med
- — vores madspildsvaerkte}-

i
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Det betaler sig at satse pa baer




perform better

GROWING

46%

26

SUSTAINABLE
LIVING BRANDS

70%

OF OUR

GROWTH FASTER

¥

BRIGHT
| —

Total 10

Unilever
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drives business success

...' %o/
_ Brands with purpose
of agricultural raw GROWTH grew 46% faster and
materials sourced

delivered 70% of
sustainably by 2017 our growth

GRADUATE
EMPLOYER
OF CHOICE

€490M

avoided costs through
energy-use reduction

in our factories since
2008

FMCG Graduate
Employer of Choice in
44 of the 60 countries
we recruit from

B3 Unilever
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Unilever er fgrende pa baeredygtighedsomradet

Hvilken virksomhed anser du som fgrende med hensyn il at integrere
baeredygtighed i deres virksomhedsstrategi?

Marks & Spencer

Patagonia

o MNestlé @

GlobeScan/SustainAbility "The 2017 Sustainability Leaders”

[Baseret pa svar fra over 1000 eksperter i baeredygtig udvikling fra 79 lande)



me to the United Nations. It's your

@ UN News Sg;eentre \, SUSTAINABLE @™ & ALS

N

v

News Television ~ Photo  Webcast  Meetings Media y-G V

\’; DEVELOPMENT \J %

Africa Americas Asia Pacific Europe Middle East “
E\S-7 41/ 17 GOALS

Unilever chief honoured by UN for advocating more sustainable business
models

TRANSFORM OUR WORLD

HOME ABOUT SECRETARY-GENERAL GOALS TAKE ACTION KEY DATES MEDIA WATCH AND LISTEN

Sustainable Development Goals Advocates

) UNEP Champion of the Earth Mrs. Graga Machel Mr. Jack Ma Mr. Leo Messi g Ms. Shakira Ms. Alaa =

ul PO[ man President of the Founder and Executive Renowned : Mebarak : Murabit v
Winner of this year's United Nations Champions of the Earth Award in the Entrepreneurial Vision category Paul Foundation of Shairman ol:Alibabs tootball player, Anist, fvocate The Voice of L
Polman, the Chief Executive Officer (CEO) of Unilever. Photo: UNEP Community ) Group UNICEF Goodwill = and Founder of Libyan Women

Development and . Ambassador Pies Descalzos
18 September 2015 — Paul Polman, the Chief Executive Officer (CEO) of Unilever and the UNESCO i Bio Foundation, " Bio
transformative business leader, is the winner of this year's United Nations Champions of the National Bio UNICEF Goodwill
‘ Commission in Ambassador

Earth Award in the Entrepreneurial Vision category.
. = N N Mozambique
“With his vision and | to . Mr. Polman has
established a reputation for leading by example,” said Achim Steiner, Executive Director of
the UN Environment Program (UNEP), while announcing the award.

Bio

UNEP recognized Mr. Polman's “bold leadership” in proving that transitioning to a low- 2
carbon economy is an opportunity waiting to be seized.

“As Unilever CEO, he is demonstrating the need for long-term corporate thinking that
accounts for social and environmental concens. In addition, his leadership on UN and other

sustainability boards is directly i ga ity shift in the corp world beyond

his own company,” said Mr. Steiner A Print

Me Dalman has intradiinad alane ta halua tha anvicanmantal fantnrint neadisad b llnilacar
Professor Jeffrey Mr. Forest Her Highness Sheikha Mr. Paul Poiman = Her Royal Highness
Sachs f Whitaker . Moza bint Nasser Chief Executive R Crown Princess Victoria
Director, Earth - Founder and CEO, Doha, Qatar Officer, Unilever of Sweden
Institute at Whitaker Peace & 4
Columbia . Development Bio Bio Bio
University Initiative

INOUR INDUSTRY
' GROUPIN THE 2015
DOW JONES
SUSTAINABILITY

INDEX

Dow Jones
Sustainability Indexes

Dow Jones .
Sustainahility Indices
In Callaboration with RobecoSAM e Ul’llleVEl'

Food

Solutions




leve our sustainability

argets and no one else
follows, we will have failed.

Paul Polman

@ quoteroncy




